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To wrap up our guide, let’s look at some practical examples of content repurposing in action and 
highlight pro tips from those who’ve mastered the art. These should spark ideas and give you 
actionable insights for your own workflow: 

Example 1: Blog-to-Social Multi-Use 
The team at Buffer regularly turns their long-form blog posts into engaging social media content.  

In one case, they had a blog post about creating content pillars (a long guide). They repurposed 
it by making an Instagram carousel that distilled the main points into a swipeable visual format, 
and also crafted a Twitter thread covering the key ideas​.  

This helped them reach audiences on platforms who might never click a blog link.  

Pro Tip: Distill and adapt. When repurposing a rich piece (like a big blog article), extract just the 
“crux” or most compelling points to share on social media. You don’t need to cover everything – 
the goal is to spark interest or deliver bite-sized value, with an option to read more if they want.​
 

Blog Post: The Ultimate Guide to Content Pillars 
Title: The Ultimate Guide to Content Pillars: How to Create a Cohesive Content Strategy 

Introduction:​
Creating content can feel overwhelming if you’re constantly coming up with new ideas from 
scratch. That’s where content pillars come in. A content pillar is a core theme or topic that 
you build multiple pieces of content around, ensuring consistency and focus in your messaging. 

By using content pillars, you can streamline your content creation process, boost engagement, 
and establish yourself as an authority in your niche.  

In this guide, we’ll break down how to develop content pillars, why they matter, and how to use 
them effectively across different platforms. 

What Are Content Pillars? 

Content pillars are core themes or big topics that align with your brand, audience, and 
business goals. These topics guide your content strategy and ensure consistency in your 
messaging. 

For example, if you're in digital marketing, your content pillars might be:​
  

●​ SEO & organic growth 
●​ Social media strategies 
●​ Email marketing best practices 
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●​ Content repurposing techniques 
●​ Digital advertising 

Each of these pillars serves as a foundation for multiple blog posts, videos, and social media 
content. 

How to Develop Your Content Pillars？ 

Step 1: Identify Your Audience’s Needs 

●​ What problems do they face? 
●​ What questions do they frequently ask? 
●​ What type of content do they engage with the most? 

Step 2: Align with Your Expertise & Business Goals​
Your pillars should reflect what you know well and what supports your business. If you sell an 
online course on SEO, one of your main content pillars should be about SEO strategies. 

Step 3: Categorize Your Existing Content​
Look at your current blog posts, videos, and social media content. Group them into categories to 
see recurring themes. These will form the basis of your pillars. 

How to Use Content Pillars to Scale Your Content Strategy? 

Once you have your content pillars, you can repurpose your content more effectively. Here’s 
how: 

Long-Form Blog Post → Social Media Content 

●​ Instagram carousel: Break the main points into 5-7 swipeable slides. 
●​ Twitter thread: Summarize the blog in 8-10 tweets with insights and tips. 
●​ LinkedIn post: Share a condensed version with a call to action for engagement.​

 
User Engagement → Future Content 

●​ Use audience feedback and comments to create follow-up content 
●​ Identify frequently asked questions and turn them into new blog topics​

 

By following this system, you can work smarter, not harder with your content creation. 

Conclusion: Make Content Work for You 
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Content pillars help you maintain a consistent and scalable content strategy. They allow you to 
create once and distribute multiple times across different platforms, saving time while growing 
your audience. 

Want a head start? Download our free Content Pillar Planning Template to map out your 
content themes and start repurposing like a pro! 

Content Pillar Primary Content Format Repurposed Formats Posting Frequency Main Platform Target Audience 

Evergreen How-To 
Guides 

Long-Form Blog Infographics, Social 
Media Posts, Email 
Newsletter 

Weekly Website & Blog Beginners looking for 
practical knowledge 

Industry Trends & 
Insights 

Video/Webinar Blog Summary, Short 
Clips for Social, Podcast 
Discussion 

Bi-Weekly YouTube & LinkedIn Professionals & Industry 
Leaders 

Case Studies & 
Testimonials 

Case Study Report LinkedIn Article, Short 
Social Proof Quotes, 
SlideShare 

Monthly LinkedIn & Twitter Potential Customers & 
Leads 

Behind-the-Scenes & 
Personal Stories 

Social Media Post Instagram Stories, 
Facebook Post, Twitter 
Thread 

Weekly Instagram & Facebook Existing Audience & 
Community 

Expert Interviews & 
Collaborations 

Podcast Episode YouTube Video, Blog 
Post Summary, 
Instagram Reel 

Bi-Monthly Podcast Platforms & 
Blog 

Networking & Thought 
Leadership 

 

 

Example 2: Live Video to Blog, Social, 
Video, Repeat 
Entrepreneur Michelle Knight (Brandmerry) follows a consistent repurposing system. Every 
week she goes live on Facebook/Instagram on a topic.  

After the live, she takes the script/transcript of that video and formats it into a full blog post 
(adding any SEO tweaks)​. She then pulls 2-3 memorable quotes or points and creates graphic 
posts for IG and Facebook, scheduling them out​.  
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She publishes the blog (usually Thursday) and shares it on Pinterest for extra traffic. She also 
chops the original live video into smaller clips for IGTV. By Sunday, that one live video has been 
repackaged across at least 5 platforms! And then she repeats that routine weekly​.  

Pro Tip: Follow a repeatable checklist. Her secret is having a step-by-step workflow that she 
duplicates each week, which includes everything from announcing the live topic via email to 
repurposing into blog, social graphics, Pinterest pins, and more. Because it’s the same process 
each time, it becomes easier and faster. Consider writing down your own repeatable steps like 
this to create your “repurposing ritual.” 

Facebook/Instagram Live Script 
Live Title: How to Build a Brand That Stands Out (Even in a Crowded Market) 

Opening (0:00 - 2:00)​
 Hey, everyone! Michelle here from Brandmerry. If you’re tuning in live, say hi in the comments 
and let me know where you’re watching from! 

Today, we’re talking about how to build a brand that stands out, even in a crowded market. 
If you feel like you’re getting lost in the noise, today’s session is for you! 

In this live, I’ll cover: 

●​ The 3 biggest mistakes entrepreneurs make when branding their business 
●​ My simple framework for a memorable brand 
●​ How to apply this framework to your content so your message resonates 

Before we dive in, don’t forget to tap ‘Follow’ so you never miss my weekly live sessions! 

Key Points from the Live Session 
Mistake #1: Trying to Appeal to Everyone 

●​ Your brand should be specific and speak to a niche. 
●​ Example: If you’re a social media coach, don’t just say “I help businesses grow online.” 

Instead, say, “I help female entrepreneurs grow on Instagram with storytelling.” 
●​ Action Step: Define your target audience clearly. 

Mistake #2: Not Having a Core Message 

●​ What do you want to be known for? 
●​ Example: My message is all about authentic branding & storytelling. 
●​ Action Step: Write down 1 sentence that defines your brand’s core message. 

Mistake #3: Inconsistent Branding 
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●​ Colors, fonts, and voice matter. 
●​ You need to be recognizable across platforms. 
●​ Action Step: Pick 2-3 brand colors & fonts and stick to them! 

Final Takeaway: Building a brand takes clarity & consistency.​
Now go apply these steps to your brand, and let me know in the comments which one 
resonated the most! 💬👇 

Blog Post: How to Build a Brand That Stands Out 
Title: How to Build a Brand That Stands Out (Even in a Crowded Market!) 

If you’ve ever felt like your business is getting lost in the noise, you’re not alone.​
 Branding isn’t just about a logo – it’s about the message you send, the emotion you create, 
and how your audience remembers you. 

In this post, I’ll share 3 common mistakes entrepreneurs make when building their brand 
and how to fix them. 

By the end, you’ll know exactly how to create a brand that feels uniquely YOU and 
attracts the right audience! 

Mistake #1: Trying to Appeal to Everyone 

One of the biggest branding mistakes? Trying to talk to everyone. 

Why this doesn’t work: 

●​ Your message gets diluted. 
●​ You don’t create a strong emotional connection with anyone. 

Fix it: Narrow your focus. Define: 

●​ Who is your dream audience? 
●​ What specific problem do you solve? 

Example: Instead of “I help businesses grow,” say,​
“I help female entrepreneurs grow on Instagram through storytelling.” 

Mistake #2: Not Having a Clear Core Message 

Every brand needs a signature message. This is what you want to be known for. 

How to develop your core message: 

●​ Identify your main topic (e.g., branding, fitness, copywriting). 
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●​ Find your unique perspective. 
●​ Craft a one-sentence brand statement. 

Example:​
 “My brand is all about helping solopreneurs build a standout brand using storytelling.” 

Mistake #3: Inconsistent Branding 

Your brand needs to be visually and emotionally consistent across platforms. 

Fix it: 

●​ Choose 2-3 brand colors 
●​ Stick to 1-2 fonts 
●​ Maintain a consistent tone of voice 

When your audience sees your content, they should immediately recognize it as YOURS. 

Conclusion: Create a Brand That Stands Out 
Building a brand doesn’t have to be overwhelming. By avoiding these 3 mistakes and focusing 
on clarity, consistency, and audience connection, you’ll create a brand that feels authentic 
and attracts your dream clients. 

💬 Let me know in the comments – which tip helped you the most?​
 🌟 Want more branding tips? Sign up for my weekly emails here! 👇 

Sign Up for Branding Tips 

Instagram & Facebook Posts 
📌 Post 1 (Quote Graphic & Caption):​
 🖼️ Graphic:​
 🗣️ “Your brand should speak directly to your dream audience – not everyone.” 

📖 Caption:​
 🚨 Branding mistake #1: Trying to appeal to everyone. 

Your brand should be specific and speak directly to your ideal audience. Instead of being 
general, define:​
 ✅ Who you help​
 ✅ What problem you solve​
 ✅ Why you’re different 
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💡 Example: Instead of “I help businesses grow,” say:​
 👉 “I help female entrepreneurs build a personal brand through storytelling.” 

🔥 Need help refining your brand message? DM me! 💌 

#BrandingTips #MarketingStrategy #PersonalBranding 

📌 Post 2 (Carousel Post)  

Slide 1: 🚀 3 Branding Mistakes You Need to Avoid​
Slide 2: ❌ Mistake #1: Trying to Appeal to Everyone​
Slide 3: ❌ Mistake #2: No Core Message​
Slide 4: ❌ Mistake #3: Inconsistent Branding​
Slide 5: ✅ Fix These & Build a Brand That Stands Out!​
Slide 6: 💬 Which mistake do you struggle with the most? Comment below! 

Pinterest Pin 
📖 Pin Title:​
 🚀 How to Build a Standout Brand (Even in a Crowded Market!) 

📜 Pin Description:​
 Struggling to make your brand stand out? Learn 3 branding mistakes to avoid and how to fix 
them in this step-by-step guide. Click to read now! 📌 

📌 Save this for later! #BrandingTips #EntrepreneurLife #Marketing 

Short Video Clips (Repurposed from Live Video) 
Clip 1 (Instagram Reels/TikTok) 

●​ Text overlay: “Branding mistake: Trying to be everything to everyone” 
●​ Hook: “If you’re trying to attract EVERYONE, you’ll end up resonating with NO ONE.” 
●​ Call to action: “Comment below if you’re ready to niche down and build your dream 

brand!”​
 

Clip 2 (IGTV & YouTube Shorts) 

●​ Topic: “3 Quick Branding Tips for Entrepreneurs” 
●​ Format: Edited snippets from the live video with subtitles and branding. 
●​ CTA: “Follow for more branding tips!” 

Final Thoughts 
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This repurposed Live Video became: 

1.​ A blog post 
2.​ Instagram & Facebook graphics 
3.​ A Pinterest pin 
4.​ Short video clips for IGTV/Reels 

Pro Tip: Create a repeatable system for your content repurposing – this makes weekly 
repurposing FAST and EASY.  

Get a jumpstart on your content strategy! Download our free Content Repurposing Checklist 
to streamline your workflow and maximize your content across multiple platforms like a pro!  

Step Number Task Assigned To Due Date Status Completion Date 

1 Announce upcoming live 
video topic via email and 
social media. 

Marketing Team 3/20/2025 In Progress  

2 Go live on 
Facebook/Instagram 
discussing the chosen 
topic. 

Content Creator 3/21/2025 In Progress  

3 Download and 
transcribe the live video. 

Editor 3/22/2025 In Progress  

4 Format the transcript 
into a full blog post, 
adding SEO tweaks. 

SEO Specialist 3/23/2025 In Progress  

5 Extract 2-3 memorable 
quotes or points from 
the blog post. 

Social Media Manager 3/24/2025 In Progress  

6 Create graphic posts for 
Instagram and 
Facebook using those 
key points. 

Graphic Designer 3/25/2025 In Progress  

7 Schedule social media 
posts across platforms 
(IG, Facebook, etc.). 

Social Media Manager 3/26/2025 In Progress  

8 Publish the blog post 
(usually on Thursday). 

Content Creator 3/27/2025 In Progress  
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9 Share the blog post on 
Pinterest for extra traffic. 

Marketing Team 3/28/2025 In Progress  

10 Chop the original live 
video into smaller clips 
for IGTV and other 
platforms. 

Video Editor 3/29/2025 In Progress  

 

Example 3: Text to Audio (Podcast) 
Let’s say you’re a blogger who decides to venture into podcasting to reach an audience that 
prefers audio. You don’t have to start a weekly interview show from scratch. Instead, repurpose 
your blog content.  

For instance, blogger Jane has 10 high-performing blog posts. She launches a podcast by 
essentially reading each post in a personable tone, perhaps adding a bit of ad-libbed 
commentary. That’s 10 podcast episodes immediately, drawn from content she already wrote.  

Each time she releases an episode, she also embeds the audio back into the original blog post 
(capturing existing readers who might want to listen instead) and shares a quick audiogram on 
Twitter.  

Pro Tip: One format can directly feed another. A great blog can directly become a podcast 
episode or a YouTube video with minimal changes.  

Don’t overthink it – not everyone who listens has read the post. It’s new to them! And any Q&A 
or informal tone you add in audio can even be folded back into the blog post as an update, 
making that blog even better. 

You Can Copy Jane’s Content Repurposing 
Method! 
Why start from scratch when you already have valuable content? Just like Jane, you can turn 
your blog posts into engaging podcast episodes with minimal effort! 

This simple method expands your reach and lets your audience choose how they consume 
your content. 

Ready to start? Download our free Content Repurposing Checklist and follow Jane’s method 
step by step! 
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Step 1: Identify Your Best-Performing Blog Posts 
Not all blog posts are ideal for podcasting. Start by selecting:​
 ✅ Posts that are evergreen and provide lasting value.​
 ✅ Articles that are already well-received (high traffic or engagement).​
 ✅ Topics that can be easily adapted into an engaging spoken format. 

Example: Jane, a productivity blogger, had 10 well-received blog posts on time management 
and goal setting. Instead of brainstorming new podcast topics, she repurposed these posts into 
her first 10 podcast episodes. 

Step 2: Format Your Blog for Audio 
Your blog content may need slight adjustments to sound more natural when spoken. Here’s 
how: 

●​ Convert blog text into a conversational script. Avoid robotic reading—write how you 
talk! 

●​ Add personal anecdotes to make it feel engaging. 
●​ Include small ad-libbed commentary for a natural flow. 

Example: Instead of reading word-for-word, Jane added real-life examples and off-the-cuff 
thoughts while recording, making the episode feel authentic. 

Step 3: Record Your Podcast Episode 
Now, it's time to bring your blog to life. You don’t need expensive equipment to start—your 
smartphone or basic microphone will do. Here’s a simple workflow: 

1.​ Use a quiet space to record for clear audio. 
2.​ Use free tools like Audacity or GarageBand to edit your voice. 
3.​ Keep it under 20 minutes to maintain engagement. 

Pro Tip: Try an intro like, “Hey there! Today, we’re diving into how to maximize your mornings, 
inspired by my popular blog post…” 

Step 4: Publish and Embed in Your Blog 
Once your podcast episode is live, embed it back into the original blog post. This way, readers 
who prefer listening can consume your content in a new way! Platforms like Spotify, Apple 
Podcasts, and Anchor allow embedding options. 

Example: Jane placed a “Listen to This Article” button at the top of her blog post so visitors 
could choose between reading or listening. 
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Step 5: Promote Your Podcast Across Platforms 
●​ Create a quick audiogram (a short animated sound wave) and post it on social media. 
●​ Share snippets on Twitter, LinkedIn, or Instagram Stories to drive traffic. 
●​ Repurpose into a YouTube video by adding visuals over your audio. 

Example: Jane created a simple 60-second audiogram with a key quote and shared it on 
Instagram, leading to a spike in podcast listens. 

Conclusion 

Starting a podcast doesn’t mean reinventing the wheel. By repurposing blog posts into engaging 
audio content, you can easily extend your reach and provide value in multiple formats. Try this 
with just one post and see how your audience responds! 

Example 4: The Social Media Mash-up 
Imagine you posted a series of useful tips on Twitter over a few weeks – say 10 separate 
tweets, each with a blogging tip. Rather than let those tips vanish into the timeline either, 
compile them into a “10 Tips for Better Blogging” blog post or slide deck.  

You already wrote the tips; now you just need to copy them, maybe expand a sentence or two 
each, and voila – you have a new piece of long-form content that originated entirely from social 
media snippets.  

Pro Tip: Keep a swipe file of your own social posts. Whenever you post something on social 
media that gets good engagement or that you feel is particularly on-point, save it (screenshot it 
or copy the text into a doc). Over time, you’ll have a collection of nuggets that can be woven into 
larger content. This is reverse repurposing – small to big – and it’s highly effective for creating 
resource roundups or “best of” content. 

Here Are 10 Quick Tweets on Better Blogging 
Tips!  
Want to improve your blog and attract more readers? Below are 10 bite-sized blogging tips 
that will help you write engaging content, grow your audience, and boost your blog's 
performance! 

Save this thread for reference & start implementing these tips today! 

Tip #1: Write for Readers First, SEO Second 
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Your blog should serve humans first and search engines second. While keywords matter, 
engaging content that solves real problems will always win. Write naturally, and SEO will follow. 

Expand on your social post: Instead of stuffing keywords, focus on answering common 
questions in your niche. Use conversational language to keep readers hooked. 

Tip #2: Craft Attention-Grabbing Headlines 

80% of people read headlines, but only 20% click through. A great headline makes all the 
difference. 

Pro Tip: Use power words, numbers, or curiosity gaps. Compare:​
❌ "How to Blog Better" (boring)​
✅ "10 Proven Blogging Strategies to Double Your Traffic" (compelling) 

Tip #3: Hook Readers in the First 3 Sentences 

Your opening lines determine whether readers stay or leave. Start with a question, bold 
statement, or a relatable story. 

Example:​
Instead of: “Blogging is a great way to grow your brand.”​
Try: “Struggling to get people to read your blog? You’re not alone. Here’s what works 

Tip #4: Keep Paragraphs Short & Scannable 

People skim online content. Use short paragraphs, bullet points, and subheadings to make 
your blog easy to read. 

How to apply: Break long paragraphs into bite-sized sections. Use: 

●​ Bullet points 
●​ Subheadings every 300 words 
●​ Bold & italic formatting for emphasis 

Tip #5: Write Like You Talk 

Your blog should feel like a conversation, not an academic paper. Use simple language, 
contractions, and an informal tone. 

Rewrite dull text:​
 ❌ "Utilizing strategic methodologies to increase engagement."​
 ✅ "Here’s an easy trick to get more comments on your posts!" 

Tip #6: Add Visuals to Enhance Engagement 
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Images, infographics, and videos increase engagement by 94%. Break up text with visuals to 
keep readers interested. 

Example: If your blog is about “Top 5 Tools for Bloggers,” include screenshots of each tool in 
action. 

Tip #7: End Every Post with a Call-to-Action (CTA) 

Don’t let readers leave without taking action! A CTA guides them on what to do next—subscribe, 
comment, download, or share. 

Examples of strong CTAs: 

●​ “Download my free blogging checklist here!” 
●​ “Comment below with your biggest blogging challenge.” 

Tip #8: Repurpose Your Blog into Multiple Formats 

One blog post can become: 

●​ A Twitter thread 
●​ A LinkedIn post 
●​ A YouTube video 
●​ An Instagram carousel 

Pro Tip: Repurpose your best-performing posts into different formats for maximum reach! 

Tip #9: Post Consistently (Even If It’s Once a Month) 

Consistency > Frequency. A well-researched monthly post is better than daily rushed content. 

Find your rhythm: Can’t blog weekly? Start with bi-weekly or monthly posts and build from 
there. 

Tip #10: Keep a Swipe File of Your Best Social Media Content 

Great ideas don’t have to be one-time posts. Save your high-performing tweets, Instagram 
captions, and LinkedIn posts to repurpose them later into long-form content like this! 

How to do it: 

●​ Use Notion, Evernote, or a Google Doc to save top-performing posts. 
●​ Review them monthly and turn them into detailed articles. 
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Here’s the blog post that has been repurposed 
from a collection of 10 high-engagement tweets: 
10 Proven Tips for Better Blogging: How to Write, Grow, and Monetize Your Blog 

Blogging isn’t dead. In fact, it’s more powerful than ever. Whether you’re a business owner, 
content creator, or just someone looking to share your thoughts, a well-crafted blog can drive 
traffic, establish authority, and generate income. 

But with millions of blog posts published daily, how do you stand out? The key lies in writing 
content that’s engaging, valuable, and optimized for both readers and search engines. 

In this guide, I’ll share 10 proven blogging tips to help you write better, attract more readers, 
and keep them coming back. These strategies are based on what works today—from 
SEO-friendly writing to repurposing content like a pro. 

1. Write for Your Audience First, SEO Second 

Many bloggers make the mistake of writing for Google’s algorithm instead of real people. 
While SEO matters, your content should first serve the reader. 

How to Apply This: 

●​ Understand your audience’s pain points and interests. 
●​ Write in a conversational tone, as if you’re speaking to a friend. 
●​ Use storytelling, examples, and clear explanations. 

Pro Tip: Focus on search intent—what the reader wants to learn. When you deliver valuable 
answers, Google rewards you with rankings. 

2. Craft Click-Worthy Headlines (Without Clickbait) 

Your headline is the first (and sometimes only) thing people read. If it’s not compelling, they 
won’t click. 

What Makes a Great Headline? 

●​ Uses numbers: “10 Proven Ways to…” 
●​ Creates curiosity: “Why 90% of Bloggers Fail (And How to Avoid It)” 
●​ Solves a problem: “How to Get More Readers in 30 Days”​

 

Pro Tip: Use free tools like CoSchedule Headline Analyzer to test your headlines before 
publishing. 

3. Hook Readers in the First 3 Sentences 
 

© 2025 BloggerSuccessBlueprint.com | Peter Teo​
For educational use only. No guarantees. All rights reserved. 

Page 15 
 



Online attention spans are short. If your intro isn’t engaging, people bounce. 

How to Hook Readers: 

●​ Start with a question: “Struggling to grow your blog? You’re not alone.” 
●​ Use a bold statement: “Most blogs never get traffic because they make this one 

mistake.” 
●​ Share a quick personal story that relates to the topic. 

Pro Tip: Look at top-ranking blogs in your niche and study how they start their posts. 

4. Keep Paragraphs Short & Easy to Scan 

Walls of text scare readers away. People skim content, so make it skimmable. 

How to Do This: 

●​ Use short paragraphs (2-3 sentences max) 
●​ Add bullet points and subheadings. 
●​ Bold key phrases for emphasis. 

Pro Tip: Before publishing, preview your post on mobile—if it looks cluttered, break it up! 

5. Write Like You Talk (Ditch the Jargon) 

People connect with authentic voices, not robotic writing. If your post sounds stiff, rewrite it like 
a conversation. 

Example:​
 ❌ "This article explores methodologies for optimizing engagement metrics."​
 ✅ "Here’s how to get more comments and shares on your blog!" 

Pro Tip: After writing, read your post out loud—if it sounds unnatural, tweak it. 

6. Add Visuals to Increase Engagement 

Text-heavy blogs feel boring. Break up content with images, infographics, and videos. 

What to Include: 

●​ Screenshots (for tutorials) 
●​ Custom graphics (Canva is great for this) 
●​ Embedded videos (YouTube boosts time on page) 

Pro Tip: Alt text in images improves SEO—use keywords naturally. 

7. End Every Post with a Clear Call-to-Action (CTA) 
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Don’t leave readers hanging—tell them what to do next. 

Examples of Strong CTAs: 

●​ “Want more tips? Download my free Blogging Checklist!” 
●​ “Leave a comment below—what’s your biggest blogging challenge?” 
●​ “Share this post if you found it helpful!” 

Pro Tip: Experiment with different CTA styles—some work better for engagement, others for 
conversions. 

8. Repurpose Your Blog into Multiple Formats 

One blog post can become 5+ pieces of content with minor tweaks. 

Ways to Repurpose: 

●​ Convert into a Twitter thread with key takeaways. 
●​ Turn into a YouTube video using visuals and narration. 
●​ Break into Instagram carousel posts with quick tips. 

Pro Tip: The more places your content appears, the more traffic you get. 

9. Publish Consistently (Even If It’s Once a Month) 

Consistency matters more than frequency. A well-written monthly post beats rushed daily 
content. 

Find Your Ideal Schedule: 

●​ Weekly: Great for building traffic fast. 
●​ Bi-weekly: Balanced approach. 
●​ Monthly: Best for deep-dive, evergreen content. 

Pro Tip: Batch write content in advance to stay consistent. 

10. Keep a Swipe File of Your Best Social Media Content 

Some of your best blog ideas come from social media. 

How to Build a Swipe File: 

●​ Save high-engagement tweets & posts in a Google Doc. 
●​ Screenshot comments/questions your audience asks. 
●​ Repurpose social snippets into full blog posts (like this one!). 

Pro Tip: This is reverse repurposing—going from small content (tweets) to big (blog posts). 
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Final Thoughts: Take Action Today 

The biggest blogging mistake? Not taking action. 

Instead of reading another guide, pick one tip from this list and apply it today. 

Which tip will you use first? Drop a comment below! 👇 

Bonus: Want a step-by-step strategy to grow your blog? Download my free Blogging 
Roadmap here! 

Conclusion: From Tweets to Blog Posts—Your Next Steps 
Blogging doesn’t have to be a struggle, especially when you’ve already created valuable 
content on social media. Instead of letting those posts disappear into the timeline, turn them 
into long-form, evergreen content like we did here. 

Now it’s your turn! 

●​ Go through your old tweets or social posts. 
●​ Pick 5-10 that offer value. 
●​ Expand on them and format them into a blog post. 
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