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[bookmark: _8jp22bloortt]Need help or have questions?
Contact: support@bloggersuccessblueprint.com
Visit: www.bloggersuccessblueprint.com

[bookmark: _hyj0omt9d9om]Practical AI workflows to help you apply the six growth systems with more speed, relevance, and consistency.
A practical companion for the Blogger’s Success Accelerator System PLR.
Use these guided workflows to explore reader questions, develop emails, plan content, repurpose finished work, organise affiliate research, and improve existing content.
The Accelerator gives you the strategy and structure.
This Companion helps you apply selected parts of that work with care and greater efficiency.
[bookmark: _h7madgt4o2aw]How to Use This Companion
This Companion is designed to be used alongside the six systems in the Blogger’s Success Accelerator.
Begin with the relevant system first. If you are working on an email, use the Email Marketing System. If you want to refresh an older article, use the Blog Optimisation System. The system gives you the direction for the work. The prompt in this Companion helps you develop or improve a specific part of it.
Before using a prompt, replace the words in [square brackets] with your own information. Tell the AI who you are writing for, what you want the content to achieve, and provide the source material whenever possible.
A useful AI response depends on the information you give it. A finished blog post, a real reader question, a draft email, or notes from your own research will produce a better result than a broad request.
Read every output carefully. Keep the parts that help. Edit or remove anything that feels vague, inaccurate, repetitive, or unlike your usual style. Add your own experience, examples, and judgment before you publish.
Before you begin, take a moment to prepare a short working brief. Keep it simple: identify the Accelerator system you are using, the reader you want to help, the result you want to achieve, and the source material you already have.
That source material may be a completed post, an email draft, audience comments, research notes, performance data, or a PLR section you are adapting. Add any tone preferences, practical limits, or details that matter to your brand.
The more real context you provide, the more useful the output is likely to be. AI can help you move the work forward, but it should not be asked to guess your audience, invent your experience, or make decisions that belong to you.
[bookmark: _gvq10wfijk7t]A simple way to work
1. Choose the Accelerator system that matches the work in front of you.
2. Gather the source material, audience details, and outcome you want to achieve.
3. Use the related prompt to explore options or develop a useful first draft.
4. Select what genuinely helps, then refine it in your own voice.
5. Check the facts, claims, links, recommendations, and final message before you publish, send, or reuse it.
[bookmark: _usmkntt190t7]Engage: Find the Questions Behind Reader Response
Useful engagement begins with a good understanding of what readers are trying to work out. A comment, a quiet hesitation, or a question asked in simple language can tell you more than a long list of generic content ideas.
Use this prompt to explore the questions your audience may have. Treat the result as a working list to compare with real comments, emails, reviews, conversations, and search queries from your market.
[bookmark: _41xrxfk0k6sw]Prompt 1: Identify Likely Reader Questions and Concerns
Copy and complete this prompt:
“My content is for [describe your audience].
I help them with [describe the topic, problem, or outcome].
They are usually at this stage: [beginner / intermediate / experienced / describe their current situation].
I am preparing content about [specific topic, post, offer, or message].
Identify 20 realistic questions, concerns, or points of hesitation this audience may have. Group them under clear themes such as getting started, common mistakes, uncertainty, practical barriers, and decision-making.
Write each question in plain everyday language. Avoid broad or generic questions. Focus on the details a real person may be wondering about before they take the next step.
For each question, suggest one useful way I could address it through a blog post, email, social post, FAQ, or call to action.”
Look for the questions that feel familiar from your own experience with readers. Those are often the best places to start. They can help you write content that feels more timely, specific, and worth responding to.
[bookmark: _wfm4uacmd89o]Engage: Shape Discussion and CTA Ideas
A good call to action gives the reader a sensible next step. It may invite a reply, encourage them to share an experience, direct them to a useful resource, or help them continue learning.
The right CTA depends on the content and the reader’s stage. Use this prompt after you have written a post, email, or social caption.
[bookmark: _kf993j4so13c]Prompt 2: Develop Natural Discussion and CTA Options
Copy and complete this prompt:
“I have created the following content:
[paste your post, email, caption, or summary here]
My audience is [describe your audience].
The purpose of this content is to help them [describe the intended outcome].
I would like the reader to take this next step: [reply, comment, read a related post, download a resource, join an email list, consider an offer, or describe another suitable action].
Create 12 natural closing lines and calls to action that suit this content and audience.
Include:
· 4 discussion prompts that invite a thoughtful reply
· 4 low-pressure calls to action that guide readers to a useful next step
· 4 short options suitable for a social-media caption
Keep the language clear, respectful, and specific to the content. Avoid pressure, exaggerated promises, engagement bait, and generic phrases such as “Let me know in the comments.”
Choose the option that fits the message you have already written. The CTA should feel like a natural continuation of the content, rather than an interruption at the end.
[bookmark: _l7rgfe49ms7l]Email: Adapt a Message for a Specific Audience
An email may need a different emphasis for a new subscriber, a returning reader, or someone who has already shown interest in a particular topic. The structure can stay useful while the examples, opening, level of detail, and call to action change.
Use the Email Marketing System to decide what the email should achieve. Then use this prompt to adapt an existing message for a more specific group of readers.
[bookmark: _o68f6dxics87]Prompt 3: Adapt an Email Without Losing Its Purpose
Copy and complete this prompt:
“I want to adapt the email below for a specific audience.
The email’s purpose is to [welcome, teach, nurture, invite a reply, introduce an offer, follow up, or describe another purpose].
My original audience was [describe the original audience].
I now want to send it to [describe the new audience or segment]. They are likely to care about [their main concern, goal, or situation].
Here is the original email:
[paste the email here]
Rewrite the email for this new audience. Keep the original purpose and the useful core message.
Adjust the opening, examples, level of detail, and call to action where needed. Use plain language and a natural, respectful tone. Keep the email focused on one main message.
Provide three relevant subject-line options that accurately reflect the email content. Avoid exaggerated wording, unnecessary punctuation, urgency claims, and language that may feel misleading or overly promotional.”  
Review the revised version before sending. Check that the examples are relevant, the links work, and the email still makes sense within the sequence your reader is receiving.
[bookmark: _cxpcol37ycat]Email: Turn Content Into a Useful Newsletter
A completed blog post often contains more than one idea worth sharing by email. The goal is not to copy the entire article into a newsletter. Choose one useful point, explain why it matters, and give the reader a clear reason to continue.
Use this prompt when you have a finished article, guide, video, or detailed piece of content that you want to turn into an email.
[bookmark: _c44xyzrrbfha]Prompt 4: Create a Newsletter From Existing Content
Copy and complete this prompt:
“I want to turn the following content into a helpful email newsletter:
[paste your completed blog post, article summary, video transcript, or source material here]
My audience is [describe your readers].
The main idea I want the email to focus on is [state one specific lesson, problem, or takeaway].
I want readers to take this next step: [read the full article, reply, try one action, view a resource, or describe another action].
Write one newsletter email based on this material.
The email should:
· open with a clear, relevant point
· explain one useful idea in a natural way
· include one practical example, question, or action the reader can consider
· lead naturally to the next step
· stay concise and easy to read
Use a warm, direct tone. Avoid copying long sections from the source material. Avoid exaggerated promises, artificial enthusiasm, and generic motivational language.
Then provide three accurate subject-line options.”
Read the email as if you were receiving it in a busy inbox. Remove anything that feels unnecessary, add a detail your readers will recognise, and make sure the email gives value even if they do not click through.
[bookmark: _ta0mtx4c5gbt]Plan: Expand a Curated Content Direction
The Ultimate Content Ideas Vault gives you a useful place to begin. Instead of asking AI for a random list of topics, choose one direction that already fits your blog and explore it in more depth.
This approach helps you keep your content connected to a real audience, a clear purpose, and the publishing plan you want to follow.
[bookmark: _tocezy8giine]Prompt 5: Develop One Content Direction Further
Copy and complete this prompt:
“My blog focuses on [your niche].
My audience is [describe your readers]. They want to [describe their goal], but they may struggle with [describe a relevant challenge].
I have selected this content direction from my ideas vault:
[paste one selected topic or idea here]
Help me develop this direction into 12 useful content ideas for my audience.
For each idea, include:
· a clear working title
· the reader question or problem it addresses
· the main point the content should cover
· the most suitable format: blog post, email, social post, video, checklist, or lead magnet
Keep the ideas specific and practical. Include a sensible mix of beginner guidance, common mistakes, practical steps, and deeper follow-up topics. Avoid vague topics, repeated angles, and claims that need evidence I cannot provide.”
Choose the ideas that fit your current priorities. A short list of well-chosen topics will serve you better than an overflowing content calendar you cannot realistically use.
[bookmark: _iz0p97bgccm9]Plan: Build a Practical Content Cluster
A content cluster helps readers move through a subject in a useful order. One central guide introduces the topic, while related articles answer the questions that naturally follow.
Use this prompt after you have chosen a topic worth developing further. It will help you create a focused group of connected content rather than a collection of unrelated posts.
[bookmark: _1tbcupybomcw]Prompt 6: Create a Content Cluster Around One Core Topic
Copy and complete this prompt:
“My blog niche is [your niche].
My audience is [describe your readers].
I want to build a content cluster around this main topic:
[insert your core topic]
The main outcome I want for the reader is [describe what they should understand, decide, or be able to do].
Create a practical content cluster with:
· one central guide or pillar article
· six supporting articles that answer related reader questions
· a suggested publishing order
· a short description of the purpose of each article
· simple internal-link suggestions showing where the articles should connect
Make the topics distinct, useful, and suitable for my audience. Begin with the information a newer reader needs first, then move towards more detailed or specialised questions. Avoid overlapping article ideas.”
Review the cluster before you use it. Remove any topic that does not match your knowledge, your offer, or the direction of your blog. A smaller cluster with a clear purpose is easier to create and more useful for readers.
[bookmark: _3wsjsqt7i7ia]Repurpose: Map One Finished Post Into Multiple Assets
A strong blog post may contain several useful ideas that can be shared in other formats. The goal is to bring out the best parts of the original work and present them in a way that suits the next platform.
Start with a completed piece of content. It may be a blog post, article, guide, video transcript, or detailed email. This prompt will help you identify the material that is worth adapting before you begin creating individual assets.
[bookmark: _k1syiib391d6]Prompt 7: Build a Repurposing Map From Existing Content
Copy and complete this prompt:
“I want to repurpose the following finished content:
[paste your blog post, article, transcript, or detailed summary here]
My audience is [describe your readers].
The main purpose of the original content is to help them [describe the outcome].
Review the material and create a repurposing map. Identify:
· the central message
· 3–5 useful lessons or points worth sharing separately
· practical examples, short quotations, or questions that could stand alone
· likely reader questions that the content raises
· related topics that could become a follow-up article
Then suggest suitable content assets for the strongest ideas, including:
· one email
· three social-media posts
· one carousel or slide-post outline
· one short-video outline
· one FAQ
· one follow-up blog-post idea
Explain which part of the original content each asset should draw from. Keep every suggestion faithful to the source material. Do not add facts, stories, or claims that are not supported by the original content.”
This gives you a practical map before you start writing. Choose the assets that fit your publishing schedule and the platforms where your readers already spend time.
[bookmark: _y6ufx4oxpgr]Repurpose: Adapt Assets for Each Platform
The same idea can feel different depending on where a reader sees it. A newsletter has room for a little more explanation. A social post needs one clear point. A video outline should give you a natural path to speak from.
Use the repurposing map from the previous page to choose one source idea. Then adapt it for the platforms you actually use.
[bookmark: _tisck4yaajs]Prompt 8: Create Platform-Appropriate First Drafts
Copy and complete this prompt:
“My original content is about [state the topic].
The specific idea I want to repurpose is:
[paste the chosen lesson, example, quotation, or key point here]
My audience is [describe your readers].
My preferred tone is [describe your preferred style].
Create first drafts for the following platforms:
[list only the platforms you use, for example: email, Facebook, LinkedIn, Instagram, X, YouTube short video, or carousel]
Adapt the same core idea for each platform rather than repeating the same wording.
For every draft:
· keep the original meaning accurate
· use a suitable length and structure for that platform
· make the opening clear and relevant
· include one practical takeaway, example, or question
· end with a natural next step where appropriate
Avoid exaggerated claims, generic motivational language, forced discussion prompts, and artificial enthusiasm. Do not add facts, stories, or results that are not present in my source material.”
Review every version before publishing. Adjust the wording to suit your usual voice, remove anything that sounds unlike you, and make sure the post still makes sense for a reader who has not seen the original article.
[bookmark: _phvnsn7fmjv4]Monetize: Organise Affiliate Research and Reader Questions
Affiliate content is more useful when it helps readers make a considered decision. That means understanding the product, the buyer’s situation, the questions they may have, and the limits of what you can honestly recommend.
Use AI to organise the information you have already gathered. Do your own product research before you write a review, comparison, or recommendation.
[bookmark: _kr4zly47jcyv]Prompt 9: Organise Research for Helpful Affiliate Content
Copy and complete this prompt:
“I am considering an affiliate product for my audience.
My audience is [describe your readers].
The product is [product name and a short description].
Here are my verified research notes, product details, and personal observations:
[paste your notes here]
Organise this information into a clear content brief for an honest affiliate article or email. Include:
· the type of reader the product may suit
· the problem it may help with
· the main features and benefits supported by my notes
· questions a prospective buyer is likely to ask
· reasonable limitations, considerations, or situations where the product may not be a good fit
· comparison criteria I should research further before making a recommendation
· three possible content angles for a review, comparison post, or helpful email
Use only the information I provided. Mark anything that needs further research. Do not invent product features, personal results, testimonials, prices, comparisons, or claims.”
Review the brief before you use it. Add your own experience where you have it, make your relationship with the product clear, and ensure any affiliate disclosure is shown where required.
[bookmark: _2cim7du341wr]Optimize: Review and Refresh Existing Content
Older content can often become more useful with a careful review. You may find an explanation that needs simplifying, a reader question that was never answered, or an example that no longer fits the way you work.
Use the Blog Optimisation System to guide the review. This prompt helps you examine a specific article and create a sensible refresh plan. It does not replace fact-checking, keyword research, or your own editorial judgment.
[bookmark: _2107xrn10ekm]Prompt 10: Review an Existing Article and Plan Improvements
Copy and complete this prompt:
“I want to review and improve this existing article:
[paste the article here]
The article is for [describe your audience].
Its main purpose is to help readers [describe the intended outcome].
I want the refreshed version to be clearer, more useful, and better organised.
Review the article and provide:
· a short summary of its current main message
· passages that may be unclear, repetitive, too broad, or out of place
· reader questions the article may leave unanswered
· sections that could benefit from a practical example, checklist, or clearer step
· suitable internal-link opportunities based only on these related articles: [paste related article titles or links here]
· three realistic ideas for updating or expanding the content
Keep the article’s original purpose. Do not add facts, statistics, claims, links, or recommendations that I have not provided. Mark any information that needs checking before I publish the updated version.”
Use the review as a working plan. You do not need to change everything at once. Improve the areas that will make the clearest difference for your readers.
[bookmark: _n788je94hjmd]AI-Assisted PLR Differentiation
The Accelerator gives you a complete six-system structure to work from. Your PLR rights allow you to shape that structure for a particular audience and present it under your own brand.
Use AI to help you identify worthwhile changes. The finished product still needs your knowledge, examples, judgment, and a careful review of the included PLR licence.
[bookmark: _h9a860ac2i1j]Prompt 11: Adapt the Accelerator for a Specific Market
Copy and complete this prompt:
“I have PLR rights to adapt a blogging growth system with these six areas: audience engagement, email marketing, content planning, content repurposing, affiliate marketing, and blog optimisation.
I want to adapt it for [describe your chosen market or audience].
Their main goal is [describe their goal]. Their common challenges include [describe their challenges].
Identify how I should adapt the examples, terminology, content ideas, email examples, calls to action, and promotional angles so the product feels relevant to this audience.
Keep the six-system structure intact. Give me practical suggestions for each system. Do not invent personal stories, results, credentials, or case studies for me.”
[bookmark: _rke5btho7pxe]Prompt 12: Find the Most Useful Additions
Copy and complete this prompt:
“I am preparing this PLR growth system for [describe your audience].
The product includes:
[list the modules, bonuses, templates, and resources you plan to include]
Suggest 10 focused additions that would make this version more useful and distinctive for my audience.
Consider examples, checklists, worksheets, templates, resource lists, action plans, or short teaching notes.
For each suggestion, explain where it should appear in the product, what I should add, and why it would help the buyer. Keep every suggestion realistic for one creator to complete.”
[bookmark: _4guk9yy3q22c]Prompt 13: Review Your Branded Version Before Release
Copy and complete this prompt:
“I have adapted a PLR product for [describe your audience].
Here is my product outline and selected revised material:
[paste your outline, revised sections, or notes here]
Review it from the perspective of a buyer in this audience.
Identify:
· areas that still feel too general
· examples or wording that may not fit the audience
· missing questions the buyer may expect the product to answer
· places where I should add my own commentary or practical guidance
· any claims, recommendations, or details that need checking
Give me a prioritised improvement list. Focus on changes that will make the product clearer, more relevant, and easier to use.”
A differentiated version does not need endless new material. It needs a clear audience, thoughtful adaptation, and useful details that reflect the person behind the product.
[bookmark: _f5sa2qgol2rt]AI Growth Output Check
Use this short check before you publish, send, or reuse an AI-assisted asset created with the Accelerator.
[bookmark: _x31pugjcz7m5]Source and Purpose
· Did I give the AI the correct source material, audience, and objective?
· Does the finished piece still serve the purpose I intended: engagement, email, planning, repurposing, monetisation, or optimisation?
· Does it preserve the useful message from the original content?
· Can I clearly identify the source material, experience, research, or data behind the finished piece?
[bookmark: _7kzrxgxcpn30]Reader and Platform
· Does it fit the audience I am trying to reach?
· Is the tone suitable for the platform where it will appear?
· Have I removed vague phrases, repeated ideas, and wording that does not sound like me?
· Does the call to action suit the reader’s stage and the content itself?
[bookmark: _l1nwde3akyrc]Accuracy and Judgment
· Have I checked facts, links, product details, names, and recommendations?
· Have I removed claims I cannot support?
· Have I checked that affiliate content reflects real research and honest limitations?
· Have I added my own examples, experience, or editorial judgment where it improves the work?
· Would I feel comfortable publishing this under my own name?
AI can make the working process faster. The finished message still needs your standards, your understanding of the reader, and your final decision.
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